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a The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Answer the following as directed : (any ten)
1x10=10

i Feererrs Sed il ¢ (Ricei w2)

(i) Segmentation of consumers based on
factors like climatic zone, continent/
country, region, state etc. constitute

segmentation. (Fill in the blank)

Gy, SR/ (e, e, siom i fofes
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(i)

(i)

(v)

A provides written informatiop
about the product, its features,
composition, performance etc,

(Fill in the blank)

Q ¥ W, 27 e, fiee o
TR R IR (W] A2 999 )

Social class, religion, race, culture etc,
are significant variables for
segmentation of markets.

(Fill in the blank)

I (e, 4, 2 gl @it Tam
TR AR w7goyd Golr
(3l 912 779 %)

The first step in new product
development is

(Fill in the blank)
(4171 372 77 =)
U.nder : pricing policy, a very
high price is set for a new product

initially and gradually the price reduced
as competitors enter the market.

(Fill in the blank)
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(vi) A company that attaches the™samc
i1 of its productsg#s
brand name to all Ol I

called ) (Fill in the blank)

o E= -7 F u"e,;a
RH1 @AAITA 2T A A

&0l @

S

arkets and getting

(viij Form of testing m .
of promising ideas

customer feedback

is called

(a) idea generation
YRR BeiE

(b) concept testing

ERR AT
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(c) product testing ‘ _ e
| (ix) Which one of the following is/not an
HuTR R ‘ uncontrollable factor of marketing
environment ?
(d) test marketing ‘ s St T T -
TR S oA T T2

(viii) The strategic use of a brand’s equity | (a) Economic growth
In

which the marketer leve ;
: SERS oftafess fr
brand 8 the LRI 14
e iSS good name to buy Something ¥ ot o _
(b) Level ol € ucation
;fjmaﬁmwm—. © T ([T g =R w9
S gl AR |
FHER (SR T T @ Zgaer | () Marketing mix
' ’i
| FERe W
(a) CO-brandin
g
-G (d) Price policy
QR ]I
i

nsion
e following is included

®eq Ty (x) Whmh one of th‘
in sales promotion?

(e eania! ﬁiﬂl @?XW@ e RSICIGES

TR TR (a) Personal selling
(d) product extension iR REal
A AR (b) Exhibition
BO3F0 0238 =
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ot E
(¢} Advertising |

(c) Adoption
IRl | G
(d) Publicity | ,
ok | (d) Action
(x}) Product simplification is the process o &l
AR TR T @3 ofe, TS
(@) increasing the product line

wi is not a
(xiii) Which one of the following 1S noO

AR PRE o TR component of product planning g
(b) changing the product line . REE @R & AREEa CAAM T2
YR IRRT FiR 2 | (@) product innovation
(¢) reducing the product line
A% TR g T T el
(d) amending the product line (b) product diversification
AN RGN ) =7 w3 @ha
(i) z;}:,l:rk;is?zg géagl}?e following is not an ) product stan dardisation
WIS (05! Rt o7y o 7 TR
(a) :;e;;;; (d) product branding
(b) Desire T A
Bl
BO3F0 0238 6

Contd.
7
BO3F0 0238



xiv) Sales pr i it
(xiv) Sales promotion activitics are
conducted by

RE Telfad an@iemam v
(@) producers
TR
(b) wholesalers
NS Rtz
(c) retailers

(d) government

W
() Consumer behaviour is affected by
(CTER b RIS 1 Sotmrs! 2'a
(a) family
A
(b) age
ZTA
(c) income
o
(d) Al of the above
SRR B EEEG)
BO3F0 0238 8

(xvi) Television is an example of
Crars (@D 4 g AT (ifenene
GG ?
(a) emergency goods
GEAA R 24
(b) convenience goods
(c) shopping goods
@[ 7 T
(d) impulse goods
(xvii) Which one of the following is related
to micro-environmental forces ?
GO ?
(a) Demographic
SRl FARE

(b) Marketing intermediaries

TR ORI
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(¢} Economic

&
AT

(d) Socio-cultural

\L’::l) 7 -(fh d
( |/ \\ hi of the fOll()\ViIlg iS not iIlClLI ed
1n psvchogta i
A pth S€gm i
iy g entation of

1€ (Tl TTE TS IR Refem
TTLE T3

(@) Personality

~

(b) Lifestyle

(c) Attitude
BRI

(d) Culture

.
S

S

BO3F0 0238

9. Answer the following questions @ (any five)
2#5=10

wers e @A o (el )
() What is market segmentation?
751 e @
(i) What is skimming price ?
whR T Y
(i) What is rural marketing?
o TR
(iv) What is sales promotion ?
f& gere 1
(v) What is green marketing ?
T TERe &7
(vi) What is social marketing?
A TaRe [
(vii) What is branding ?
7 AR
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viii) What is direc ‘keting ? . .
{vii)) What is direct marketing @) Explain the importance/&f e

segmentation.

WF‘; is‘\v|b7'];‘3;!cﬁ ij -‘7.::".';: m“

SETF IR [e

e e

() What is trademark ?

I By I (vi) Explain the importance of\ marketing.
A ‘b‘,hg\- ¢ |
e | TP OFg Gl 4
(x)  What is marketing environment ? TGP ST T
TR SR /e (vii) Briefly explain the functions of
. packaging.
3. Answer any four of the following : | BoAFERReR SieA! 5aie Gt 4
T o R = S (viii) Explain the distribution policies which
s 7 T are generally adopted Dy the
() Explain the advantages of direct \ manufacturers.
marketing | TATTER PR ARS8 T )&
UTF TR FRAFR 1 94| SR IR0 A

(i)  Explain the significance of the study of

i _ Answer any four of the following :
consumer behaviour. % y S

10x4=40
TATSIE] W53 SRR lesty Gt 9 | wore RS R 5o e e
i ?‘\ I:Il_la;n t,he ?igﬂiﬁcanc'e of channels of 7 (i) What is new product development ?
Istribution in marketing. Explain the various steps involved in
TTIRE=TT ﬁ@q ﬁcﬂ‘% Sleod T G | new prodUCt development process. hE
2+8=

(iv) EXplain the advanta .
ges of packagmg,
CTARRRAR SRUPE 5 7= a—@w@mqmﬁs@m@w@m
} I oifR e SR Rfen SRR It
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(iv)

(v)

Explain the different elements of
promotion mix. Distinguish between
advertisement and publicity.

6+4=10
‘*"ﬂ%?q‘t_ rcén @vmﬂ”ﬂmﬁ T 94
%”"»’m ¥ A5 TGS "’ﬂ'%%' ﬁ?l

Discuss the various factors that
influence consumer behaviour.

UEER whRY gk W RfeR SemMTR
TS 3

What is channel of distribution ?
Explain the various factors which affect
the choice of channel of distribution.

2+8=10

e 2ol e 7 Rewel 2 o e e
UTRIWE 71 AWML G 37|

Discuss the various environmental
forces influencing marketing.

FREATZ, TG 31 |

What is pricing? Discuss the factors
influencing product pricing decisions.

2+8=10

BO3F0 0238 14

w4 qiia 5 0w o anfea G g ES

: & I:f o g, BT + J
(vii) What is product life cycle 4 Explain e

different stages of product\ife cyeles
327=10
A G 5F e T ffew snfara kg

411

(viii) Discuss the different bases used for

market segmentation.

B

et :':.T? A ap '3
I5 Roema IR JRER (EE TTeH (A4
FrADA 40

(ix) Discuss the various concepts ol

marketing.
IEREA [ien Qe Sl 4

(x) Whatis marketing mix ? Explain about
the 7Ps’ of marketing mix. 3+7=10

FoEed fee e TR freeg Areol P
e o F)

——————————
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