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1. Answer the following questions as directed :

1x10=10

(a) The words used in an advertisement
referred to as

(1)

()
(1)
(iv)

data
artwork

cCopy
text
(Choose the correct answer)

Contd.



(c)

A\

Retewe IvR @ wws & @ o e
(i) 0

(i) 3=
{ii) ORI
() = )

(5P Tewhr IR Tlaeam)
Advertising contributes to
()" economic growth of society
(i) national capital
(i) power of marketing firms
(iv) chaos in the already congested
marketplace

(Choose the correct answer)
R SR @O

() 3IER ST I
(@) TR T
(i) TTRERE AER ¥ @
(iv) 7R R Zo TERSRR ¢ gl
/R
(ifz el qIfz Tferen)
One of the most effective methods for

advertising a product is to compare it
with competitive offerings.

(Write True or False)
“fSrailica BRIl TR STS Saal T 3l
feziom =fe Zr @& Tage iz |

(8% 1 9% &)
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(d)

(h)

Products are purchased for the benefits,
it offers to the customers,

(Write True or False)
U & A TR 207 3 (TS SRR Al
FA| (5% (71 G55 [FHA)
Write the full form of AIDA.
AIDA 7 5= st e
Write the full form of TRP.
TRP 3 7= w51 &)

Advertising can be used to sell
(i) products
(i) services
(iii) ideas
(iv) All of the above

< (Choose the correct answer)
WA °?
i @I
) <l
(iii) Q=
(iv) ST BRI

(5i3% Tehr IR Tfredn)

The first American ad agency was set
up by
() Gutenberg

(i) Volney Palmer
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(i) Kuleshov
(iv) E. S. Porter
(Choose the correct answer)

2% SRR R ey gom IR
() <A
(i) IN AT
(i) IS
(iv) % <b. *ROR

(7o Tewehl AR Tlasd)
Consumer jury technique is adopted
for
(i) print media
(ii) direct mail
(i) broadcast mail
(iv)/ All of the above

(Choose the correct answer)

(o Rl @l A = =&
(i) =l qGAF 2]
(i) =erFE (%R Al
(iii) =HE GiZEE Adl
(iv) G SGIEEL0!

(Tlow Tewth! AR Cfaean)
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2. Briefly answer the following :

Advertising means
(i) market

(i) television

(iii) services

(iv) publicity

(Choose the correct answer)
R@iom T

(i) ISR
(i) T
(i) G
(iv) oUoI"
(A3 Tewht Az TiEed)

2x5=10

TS AR TS Tl

(@)

(b)

(@)
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What is advertising ?

R@om T e

What is media selection ?
MR [{Hw ww &2

What is emotional advertising ?

RS [Reem ww /e

What is advertising theme ?

Rreteia @ faw wwe e

Contd.
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advertising agcm\ e
l
sf-var REeR WL T v

fe!
ﬁ‘%’! |

of the

our
Write short answers 10 any f 5x4=20

following :
war R BiEnE vy e e

/a) Discuss the qualitics of a good
" advertisement copy.

<z Tow RueR GRR FE Qa4

{b) Write a note on advertising on social
media.

s My FEeeR €saT @b (O

{¢) Explain the objectives of advertising.
T feem TR eome I A |

‘a

{d) Write about advertising audit.
fremom sifeme ot fa

fe) Discuss the recent trends in
advertising.
7Eam @7 VER edge IEbal F4 |

(f)- What are the advantages of online
4 marketing ? Discuss,

el q@iaa e o e i )
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Write long answers to any four of the
following : 10 44=40

@A firarar 55 amm A G g

(@)

(b)

(c)

(1)

What are different types of atjvertising
agencies and how do they differ from
one another ?

fafsn eraraa Fraen ATHTAR f w43 frmrom
EICAMA ZBMA AT WEh! o ware a"ur)?

As advcrtxsmg manager of a firm selling
cars, give reasons for your demand of

twenty per cent increase in advertising
budget.

1 SITST feR ww wifa fmaom oifistenn 5oy
wi fretoma amet R oo 3 wam wmg
Wit |

What are the major types of advertising
media ? Explain their characteristics.

fifon e R g3 sawram fe 3o
Cafsieamg wrEma w4t

Discuss the nature and 1mportancc of
advertising.

fawtsi wgfs W@ gay siwasar w4
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(¢) How do the legal aspects influence in
advertising ? Explain.

o b N - 7t
G2 =iz fFwiema eoms G 2o 77

AL TR |
() Explain the growth of advertising

industry and write a short note on
future of advertising in India.

Restsm Sk feme fr ferat, @9
ST Retom st eome sava B

(9) Explain the functions of advertising
agency.

1o 7R IR S

() What are the common
appeals ? Discuss it.

ﬁwwmmqm%%?mww;

advertising
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