OPTION-B
Paper : COM=-RE- 5026
(Principles of Marketing )
Full Marks : 80

Time : Three hours

The figures in the margin indicate

Sull marks for the questions.

Answer either in English or in Assamese.

TS T3 FWRIC TG F |

1. Answer the following as directed :

()

I1x10=10
The term ‘marketing myopia’ was
propounded by
(Choose the correct one)
TEREER e-Frel SfeUis! wioapiaie
(v7 Gels A Tiasar)
(@) Philip Kotler
et <gae
(b) /Theodore Levitt
- Newq @ve,
(c) Peter Drucker
foiom e
(d) Seth Godin
A9 offeq
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(11)

Which of the following is a strategy of
using a successful brand name to
launch a new or modified product in a
new category ? (Choose the correct one)
Bt e S w11 AyAZA 7 T A AT
GBI G<5 B! 2T AN ToA (D! 4
(9% Tl s e

= 2

(a) Duo-branding
[GCREAEET

(b) Line extension
Gl AR

(C)Arand extension
T AR

(d) Multi-branding
AR

(ii) As a marketing strategy, diversification
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is best described as which of the
following ? (Choose the correct one)

G (I 5Tt FrsTe @F XK1 AW

aaes vTeid afeele R ?
(9% T&l> I Tl6m)

(a) Existing products in new markets

Fea JERe RaH &)
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(b) Existing products in exijs;
b llg

markets
R qoRe [N w9

(c) New products for new markets
TR TR AW T T

\(d) New products for existing market

(iv) Introducing the new product into the
Ilhlarket takes place in which stage of

€ new product development process ?
(Choose the correct one.}

T B T 2 ot o T T
OIS AT W (3% Tl g @7?7‘;'337)
(a) Product planning
53 AR

(b) Test marketing
TR 2T

{c) Commercialisation

Fan \
affé“\v" C: ,‘CI

(d) Business analysis
T farsre
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(v) 1f, after buying a product, the customer
is anxious about the choice he has

made, this is called
(Choose the correct one)
i @Ry G e @ arzeee FEE A7
@Ol AFTER (2 A0S, (ST T (FRhZ
(z% Tz a5 56d)
(a) post-purchase behaviour
Fa-5e ThA
(b) cognitive dissonance
TS %7
(c) ~comparative tension
(d) buyer’s dissatisfaction

g mix’ concept was

(vi) The ‘marketin
.(Fill in the blank)

introduced by ———

TR R qRATE @ SRBI A
(175 IZ 999 )

is the marketing of products

are presumed to be
in the blank)

(vii) ———
that
environmentally safe. (Fill

oo Faen 3F o @EE 899
I@EEA (42 | (I 32 o7 )
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) What is pricing Strategy ?

() What is personal ge]
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(vit) Ownership cannot be transferreq i:
services.  (State whether true or fﬂlse)'
GRR (T NFE-TE IR IR #131 g
(i1 @ g fasn) |
(ix) Agent middlemen and merchang

middlemen are the same person.
(State whether true or false) |

sfelft worere uR AT TEere)

GREER I | G5 @ Ry faryy | 3

(x) Concentrated marketing is also known |
as niche marketing. |

. (State whether true or false) J
TWF@ TR TS Tl e wm) |
qr3 ] |

7 (i1 @ fogy fevay)
Answ i |
swer the following questions very briefly :
2x5=10

™ R @ g

~ % ling ?
TeTe R 9

(i) What ig trade mark

ey oz f 5

14

v

(iv) What is meant by product support
services ?

ojety sl it AfEa 7 74t 7

(v) State two impacts of Covid-19 pandemic
on retailing business.
4pal AP GATS 7 FST-5 T A HoL
e

Answer any four of the following questions
briefly : 5x4=20
fRrale e oAl Rl Bifao! od T S
fera :

(i) State the importance of studying
consumer behaviour in modern
marketing system.

YT IaRFA JIEC TATSIEMA B
SR @%g F

(i) Explain the societal concept of

marketing.

TG AN G 61 3= |
(iij) Write a note on product planning.
) o s @b G &

(iv) What are the requisites for a sound
marketing segmentation strategy ?

a6 73 e @PER @ R/
GRS QB 2
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3]

i

(y) Differentiate between CONSUMET gooqy
and industrial goods.
ToerE T Wi SEIiE 9 TGS sfiohy
el |

(i) What are various types of retailers »

&fen o] {pd T Rals & = 2

Define marketing. Discuss the traditiong)

and modern concept of marketing.
3+7=10

IR A& 71| AR AR gl
TTRIRER 4Rl ST 3 |
or / =<4}

Define marketing environment and discuss

its components. 10

W%ﬂﬁmmwﬁmm‘ﬁrﬁhm
B < \b ‘,1
QA 359 |

bDlsc.uss various factors which influence the
uying behaviour of consumer 10

TATSIER T A eeife
W f[fen Sstmiar
BTG 3] | 8
Or /534t

What is market
' segmentati is i
required for a business ?altlon ’ W?islf lg

@R feTamd fF o %
q ST 74 ¢
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-

\

6.
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What is product life cycle? State various
stages of product life cycle. 2+8=10
WA Gl b 5 2 A G 5 fifea Al

gl 4t |
or /a4l

Explain various internal and external factors

which influence the pricing decision of a
10

business.
@B A A FdEd Tt aerifEe = e

SRR W AEE GATRATE SCFAD =1

Define promotion mix. Discuss the factors

that are to be considered in determining
4+6=10

promotion mix.
S frae e fal ) Sawm e W wETe

el SR TAMAE SCEGA F11
or /a4t

What are packaging and labelling ? Discuss

the importance of packaging to different
5+5=10

parties.
(R 3R W TR FeR I 3 e SIS

pEq A SEE (IR TR GIY DA FH
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