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1. Choose the correct answer : 1x10=10
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(d) Al of the following methods are uséd

for evaluating adverfising effectiveness,
except
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(i)  Pre-test
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(i)  Post-test
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(i) Concurrent test
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(iv) Marginal test
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(e) What is ‘Call to Action’ in ady
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(i) The legal disclaimer at the end of
an advertisement
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(i) A request for the audience to take
specific action

W@ﬁﬁ%mﬂmmm
RGN

ertising ?

4 (Sem-5/CBCS) COM HE3 MDVT))¢ 3 Contd.



0

(9)

(h)

(1)

(i) The background music used in an
advertisement
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(iv) The budget allocation for creative
development
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Restrictions on advertising under the
Cigarettes and Other Tobacco Product
Act was passed in
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(i) 2000 (X000 BY)
(i) 2003 (X009 H9)
(ii) 2007 (R004 B)
(iv) 2010 (300 5T®)
Write the full form of AAAL
AAAIT 7794 ool forall |
Write the full form of USP.
USP-3 577 @eith! forat|

brings the product to the
attention of potential customers.
(Fill up the gap)
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(]) The word :
s used in an ad ‘ .
dvertis
referred to as tisement is
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2.- Give brief answer to the following :

2x5=10
FEReRRT 5 Sew o
() What is publicity ?
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(i) Mention two advantages of internet as
an advertising media.
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(i) What is advertising appeals ?
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(iv) What is advertising audit ?
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() Write fwo causes behind the failure of
advertising,
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Answer any four questions from the
following : 5x4=20
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{J  Write a note on advertising as a tool of
communication.
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(W) Explain the future role of advertising
in India.
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(i) Explain the importance of ‘Sales
Promotion.
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(iv) Discuss the importance of Advertlsmg
Effectiveness.
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(1) Explain the major| features of
Advertising Ageney,
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(vi) Explain the steps  invelved. .in
Advertising Message Development.
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Answer any four questions from the
following : 10x4=40
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(i) What is an advertising budget ? What
methods are used in determining the
advertising budget ? Explain.
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() Explain various types of advertising
appeal.
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(i) Discuss some of the major advantages -
and disadvantages of celebrity
advertising.
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(iv) What is meant by audience analysis ?
Explain the needs and importance of
audience analysis.
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(v) Explain the planning process of
advertising campaign.
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(vi) What are the objectives of advertising ?
Discuss the advantages and
disadvantages of advertising.
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