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1. Answer the following as directed : 1x8=8
o7 RS e Tes i

(a) What is meant by brand management?
@% *fR6E WA 2
(ij Developing sales strategies
& e Rz
(i) Creating advertising campaigns

fenrem wfeym teur

(i) Building and maintaining brand
perception and value

QST T IF o) IHIZ 00!
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(iv) Conducting market research

TR ST IR
( Choose the correct answer )

( o Tewh! IR Sferea )

Brand personality refers-to a set of
characteristics associated with the
brand.

A% bR @93 e §ive
Nﬁ?’l’ﬁ[@@m‘qm

(i) financial
e

(i) human-like

RISES RS

(if)) technical

e

(iv) legal
RIEg
( Chpose the correct answer )
( o= e R Sarea )
( Continued )

(c)

(d)

26A/102

(3)

Which of the following can contribute to
brand associations?
@ (@D FATE @9 FCANS HAZT A

M7

" (i) Consistent messaging

RIS A
(i) Inconsistent product quality
RS T BT T
(iii) Negative customer reviews
(IR 2T T
(iv) Poor customer service
7 A%F O
( Choose the correct answer )
(== Teeh IR e )
Private label brands are also known
as ’
A2CH (FIE @RS __ I8 = W
(i) licensed brand
ARAAY @S
(i) manufacturer brand
AT @AY
(iii) national brand
AW @0

(iv) store brand
Pras
( Choose the correct answer )

(o= Te0o! AR Tferean )
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(c)

(g)

(#)
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visunl representation of g

Logos Arc et
help in brand recopnition,

prand and P

wpmy @91 T afefafny ¥ cag
foararaas e FA |

( Write Trie or False )

(u% G g fo )

Brand image is fixed and cannot be
changed once established.
ae wew v uF v R e e
#faz eaf |
( Write True or Falge )
(0% 5% o )

Branding helps in creating customer
by establishing an emotional
connection with them.
@l awad TS FEAE AT B 3R
R e A T A
( Fill in the blank )
(& of% 73 7 )

Strong brand identity results in positive
brand y

<5 #fd @e “fRvmr wae eRre @e
A '

( Fill in the blank )
(=@ 3% @ %)

( Continued )

(5)

2. Write very short answers to the following

questions (any sir) :

facars Aearsa ufy va Yax fan (7 covn vty -
£ W:.) -

(a)

(b)

(c)

(d)

(e)

26A/102

State the features of a good brand
name,

a1 B a9 FTHA AR

What is disruptive branding?
for%s cafar 22

Explain co-branding with examples.
TAZATAZ % (e A

Explain why a brand slogan is
important for marketing.

@ 7'9= & Qe gwed, T

What is brand positioning?
as 't 2

Explain the factors influencing brand-
customer relationships.

@017 oY SRS A IEAFAR T
EXIN
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(a) Write about the challenges in brand
planning.
@ RewTR gemEeRR R @

fh) What is global branding?
o'ww R R

Write about any two successful retail

brands.
R e 75 e PR @e? R =

() State the objectives of  brand

management.

@¢ IREEFR SERIPTER S|y 741

short answers to the following
5x4=20

3. Write
questions (any fourn :

fa) Explain the features of a good brand
name.
<51 S @S T CIMEATR I T

(b) Discuss the advantages of brand
extension.
@& TR JRYPTYR Sl 47|

{c) Describe -the strategies for building
positive brand associations.

e @@ FCA MER CEMEPTYR 96 91 |

26A/102 ( Continued )

(d)

(e)

(9)

)

26A/102

(7)

Discuss the stages of aevolution of
brands with examples,

@&wﬁtéwm%mmww;

Explain  the challenges faced by
companies in maintaining brand equity
over time.

@ IPM Wem R w1 s
CW“”T@’I'{CQ ﬂ'o_jlﬂ eI ﬁ»’l;".’ﬂ-{-l’\ Eiiei]
41|

Describe the different bases of market
segmentation.

TR Rere f[fen fefeogs 3t w0

Explain the key elements of brand
positioning.

Qs v T SemmeEe T w0

Describe the strategies to strengthen
brand-customer relationships.

C-AF FoE PR TR T @z
3 0
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4. Write long answers to the following questions
(any two) : 10%2=2(
oS frg enpTRd e Sed farn (R e o)

(@) Discuss the different types of brands.
@43 f3foq ePrReTR SCes 7401 |

(b) Describe the various components of
brand -identity with examples.

@% o Rfen Sz S 36
0 |

(c) Analyze the strategies for developing a
strong brand image.

W e @e TE R o AR
ez v 31 1

(d) Explain the main reasons for brand
repositioning by businesses.
TETARI @9 Rerfenti w=m 337 FRPRZ

BURHEZIN

(e) Discuss the factors contributing to retail
branding growth in India.

TS TN @ R e s
|
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