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The figures in the margin indicate full marks
for the questions.

1. Answer the following as directed : . 1x8=8

oS TAART et ey fora -

(@) Consumer behaviour is affected by

(SIS[ 49 JoRIRS 1 SAME 3'5

(1) family
A<

(i) age
REk!
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(b)

(¢

26A/100

(2)

(iii) income

IR

(iv) All of the above
S9RR ORI

(Choose the correct answer)

(R TwaChn AR Sferear)

Social class, religion, race, culture, etc.
are significant variables for
segmentation of markets.

(Fill in the blank)
e @@, «f, wfe, e Ten 2w
IER_A RermR AT BFgr)d T |

(R 3% 719 F9)

Which one of the following is not a
participant in the consumer buying
process?

AR @G Sierer W dfimE
GO 72 7

(i) Initiator
R FE

( Continued )

(@)

26A/100

(3)

(i) Purchaser .
3T

(iii) User
RICREEE

(iv) Supplier
RILIEECi

(Choose the correct answer)

(0% T50h1 71k Bfrea)

Which of the following
psychological factor of
behaviour?

is not a
consumer

::@mﬁ CTeR IT W/ Bofmm

(i) Motivation

fefresq

(i) Family income

AR
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(4)

(i) Attitude

{iv) Perception

(5)

(i) Reference group
arifs 7=

(iv) Standard of living

|
{
(Choose the correct answer) ‘
x (Choose the correct answer)
(e Taah! AR Sfeiean) ; o
| (o= Taah) 7% Shrea)
fe) Consumer behaviourisa process. 1’ ;
(Fill in the blank) | (9)  Which of the following is not a biological
factor of personality?
(STeR R 7 dfeR ';
(<R 572 o3¢l ) | T (RO A LR To w0
(i) Heredity
(/ Which fme of the following is no? the 251
economic factor of consumer behaviour?
N (i) Physical feature
TR (@0 SAME (STeR SiAfes e
—, MRS 15 /=R
} (i) Brain
(i) Consumer credit | Ty
ESAR ‘ (iv) Home environment
(i) Family income ‘ T R
—— (Choose the correct answer)
(o= To0h AR Thiean)
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(6) (% i

ent of
cearch i not a compon
) Sales res

ysumer research.

e) What is consumer behaviour?
cot

e —————————————— .
» ¢

(state whether true or false) TorsTaM WA 52
_ 1 TR T | |
R oE T W x (N Give two examples

of negative

(o% (3 W fora) motivation in consumer behaviour.

: '» CASTOR ABATS A5 (ot
. the following questions brielfy s o
xS 2%6=12 | by
o e sy o3 5 frt (R G ) -
VA0 V&NV

(99 What is market segmentation?
|

(@) What is personality? | | T Rt & 9

e R ? |

(h) What is social class?
(b) Write about consumer attitude.

TN oft 9
SorerER TeTeRT REc forn

() Write two features of culture.

eI o Cafies forn o

(¢) What is consumer motivation?

e arfreesd 69

() What is socialization?
(d) What is reference group? . f s
arifr v 0
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3.

(c)

(d)

26A/100

Answer the follow

( 8)

. questions (any four) :
ing 9 5)(4:20

— L GRS wifaby) :
T O T 1Y

SRR

i 3 ' market
Explain the 1mport tance of :
J.\ IE . . VIO r.
chcnmtion in consumer beh
segme aviou

e SRS TEH REfFoeIT 4% e
e SR hally .

=11

Explain the different roles that a person
ce;n play in a buying decision.

= Fawe «w @ W R Risw g
< 1

“Consumer behaviour is interdisciplinary
subject.” Explain the statement.

“orerer S SRR e 17 e
0 3940

How do reference groups influence the
consumer buying behaviour? Explain.

A WE @IS SqeIed O ShATE
A 324 7 A 9797 |

( Continued )

(9)

)
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(9)

Explain  the different components

associated with Tri-Component Attitude
Model” with suitable examples,

TR-FES B worr s e
fefsn Cormorz Soms ST s
40

Explain the role of personality in
influencing consumer behaviour.

TSR AATe Ao oo R 3
01

Explain the concept of variety and
novelty seeking behaviour of consumers
with examples.

SNSTER CIfT W Teg TR W R
TSI (577 0T =47 |

Explain the importance of study of

consumer behaviour.

BHEOR WINT W Y Tood 39
9 |
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0 1.
(10) s

. (¢) Discuss the clas
- © i}

he following question
10x2=2 :
20 with suitable ey,

ification of inngv

ati
mp‘cg‘. ion

4. Answer any fuo of t
e rERe o R Q1 e v

ST ST s e o
the consumer WA 341 | . Cofrsray Farg

ss the stages of
table diagram.

fa) Discu
ess with sui

buying proc
* b

e R LoeeR @ sl TR
wzETs 101 '

uss the role of social class and

(b) Disc
culture in shaping consumer behaviour.

RerereR W 6 RS TR N W
S SRR FCE Sl P9

(¢ Discuss the steps involved in consumer
research process.

Sorerel RE AR e SRS TER
SrciEsil

(d) Discuss the various factors influencing
consumer behaviour.

TrereR wHee gefte a1 fifen
v e 41
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