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1. Answer the following by choosing the correct

option : . 1x8=8
w7 e Ay SRedid Mimeri Oes ¢

(a) “Marketing is the delivery of standard.”
This definition of marketing has been
given by —

“Terrad 26 AN AT |7 TP I3
4! S9GIRE —

(i) Stanton ((¥%7)
(i) Kotler ((/5=¥)
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(iti)
(iv)

(b) Bread is an example of

@
(%)

(1)

(i)

(iv)

(¢ C |
onsumer behaviour is affected by

(TSR A3l deRIfS 71 Solmies '

(i)

Mazur (NIEQJ)
Tousley (BIge)

3 iz 2|
emergency goods
TN TG
convenience goods
TR w1y
speciality goods'
Reme =t wy

impulse goods

3[&1 g ‘sqr;;ﬁc; i

Income (@117)

(i) Family (+fRr)
(i) Age (I7%)

(iv) All of the above (8oq Wﬁf*ﬁiﬁl)
<
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: (d)

BO2FN 0056

essential to

Product diversification is
d desires of

meet changing tastes an
which one of the following ?

@yt Fae T Al ETA I Wi
Wi SIFTel[ Al T 17 2

(i) Consumecrs (&1ZF)

(ii) Government (54%19)

(iii) Sellers (Reerat)
(iv) Policy makers (1 el

Introducing a product or service at low

price is called —
Besiifre Ty AW R 25 A 2REE
9 T e 6 g @ R

(i) Prestige pricing

srefriopel w e
(i) Psychological pricing
s e
(iii) Penetration pricing
coraid Wl i

(iv) Skimming pricing

sy ww fdRd
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() Which of the following is an example of (i) Value offering

promotion mix ? ——
Grste @ SRR e ANz

(iv)] International marketing
(i) Trade fairs (thiv‘ri ()] Hrzifes G

(i) Advertising (Ree) :
2. Answer the following questions very briefly :

(i) Test marketing (ISR 2AqI) (any six) 5%6=12
(iv) All of the above (THRE GIZTFZD1) were A PAZA S v Twa T e (et
(g) Sales promotion activities are A1)
conducted by — (i) State two characteristics of marketing.
& Ffer FFIEER ARbiEe FE — IGRFIR 751 @R Srmd 7=
(i) State (53FIR) (i) What is product differentiation ?
(i) Customer (HIZ(F) AW o 52
(i) Retailers (4Ga1 ReareiR) (ii) What is co-branding ?
(iv) Salesmen (R FHita) FREAT AN 52
(h) What is environment friendly marketing (iv) What is prestige pricing policy ?
called 7 Thmtsge TS W e
PARC S TS [ 31 cont e (v) Write two importance of channels of
(i) Service marketing distribution.
(RR TERT o9 AR 75 o &
(ii) Green marketing (vi) What is e-tailing ?
CIeT AGAaRe (R e
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(vi)) What is personal selling ?
Tfere RS e
(viit) Write two factors affecting pricing mix.
w2 RRe R serifTe w1t ghr Samia vt |
fivy  What is consumerism ?
aeRm [{e

(x) State two advantages of direct
marketing.

AT ISR 707 R v

Write short answers to the following
questions : (any four) 5x4=20

Fi=E oxR v Tek ol ¢ (R sifaby)

(i) Explain the differences between
traditional and modern marketing.

ATRINC TF AL ITFOR o AF
AR AT A |

(i) Explain marketing mix.
TR e g <4t |

(1)) Describe the factors influencing
consumer behaviour.

TSGR W LRI 31 SAMPIR
zfat 741 |
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(iv) Describe the market positioning
concept,

TG ZIATA QAT Ael 4y |

(v) Explain the importance of market
segmentation,

T feifaem gag 2 w4
(vi) Discuss the stages of product life cycle.
Ceslifre T4 G 584 T SED 4 |

(vii) Discuss the various forms of
distribution channels.

fresel 2arT i serwgz s 39

(viii) Explain the advantages of online
marketing.

GEAIRA THREIE FRAATZ G101 40

Answer the following questions : {any two)
' 10x2=20

e e B Bt o (Reerer 70)

() Discuss the various environmental
forces influencing marketing.

TTRICS georifEe 9 [(fey Afanfe
JIEFHYR LA F9
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(i) What is contiumer hehaviour 7 1N8CHASES
(he consumer buying decision process
o
with examples, 3410
Gojrwata wivad e (e Secera @t
Gt =ifamcb) Clzaca I bl w4
(i) Jxplain the different basis for
classification of products. Discuss the
functions of labelling of products.

3+7=10

eslfire gaa Aifiaadn ffen feferrgz 2 1|
Gealifire wam Gerafaea F@E] @b 7 |

(iv) Describe the objectives of pricing. Explain
the pricing policies which can be adopted

by a new product. 5+5=10

77 fdiada Sraemz 3 6| «bl T
eviifre wam oy Fdfaem A ozt @ o
Aoz A4 4l |

(v) What is promotion mix ? Discuss the
factors affecting promotion mix
decisions.

@ fiee 2 Tram [ Prargrgzs
ARG T4 CAMFFALZ S 41 |
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