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1. Answer the following questions as directed -
1x8=8
OeTS frdll dslalE o S See fa e

(1)  The process of converting thoughts and
ideas into a meaningful message using
words, pictures or symbols is known
as : (Fill in the blank)
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2.

TR TAIRE "R ?

(a) Social media platform
whrm R cevwl

(b) Search engine

(c) Television commercial

(offera Rt
(d) Email marketing
BOERE W0
(Choose the correct answer)

(w7 ©eh) g Blae)

Answer the following in brief : (any six)

2x6=12
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(@) State two objectives of advertising.

Regoma 75 S S 31|

(b) Mention two disadvantages of using

calenders as an advertising media.

(FCALRRE Rt T Rpies) Tz @
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(c)

(d)

(e)

(9)

(W
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State two features of good advertising
appeal.

9Bl ©IF [@iol W@ 75/ (e Srae 1

Why is it essential to measure the
effectiveness of advertisements ?

Mention two advantages of flighting
strategy of media scheduling.

S eifFmroesr PR @Ee 705k
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State two arguments given by
economists against advertising.

Retsing Rt wefifoRn st fran 70 3%
T 1 |

State briefly the AIDA model of
advertising.

ot @=i2fEy (AIDA) Tre=TH! s3te S
4

Give two real-life examples of using
transportation vehicles as a medium
for advertising in India.
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(i) State the concept of micro scheduling
in advertising.

Grmiee W3S CUTRIE LIRAND! T 3|

(i) Give two featuers of affiliate advertising.
SRS Rewa 77 i &RE

3. Answer any four of the following questions :
5x4=20

wee Tl eTgRd el bifanig Bee el &

(a) Briefly describe the elements of an
effective advertising copy.

<51 ey Retom e Somid e o4t
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(b) Discuss some of the commonly used
direct advertising media.

AGRATS IO T eIopF [@iA Nae
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(c) Explain some of the factors affecting
audience analysis.

v<{s TRTEREIS 2SI (AITERI PRISTZ ! 31 |

(d) Discuss briefly the significant role of

an advertising agency in the modern
business world.

B12F0 0003 6

(e)

(9)

(h)
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Y AREE e [Agien AvEE S
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Explain the negative social impacts of
advertising.

Rt @fsans A gere feam e
40
Explain the various methods of testing

communication and sales effect of
advertising.

o @R s RER 2R <90 391
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Explain briefly the legal aspects of
advertising in India.

Bl

Discuss the factors affecting the
selection of advertising media.
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4. Answer any two of the following questions :
10%2=20
Wt WAl eTIRa Rpler 7b1q el fed

(a) Discuss the factors to be considered
while deciding the advertising budget.

Rt <ices RdiRe I/ e [Reav sfka
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(b) Discuss the merits and demerits of
internet advertising.

BHRETS Rieetvng @ S SHfRre R e
|

(c) Discuss the various types of advertising
copy.
fafen w@om Reeleing i Raw s =i

(d) Explain the various testing techniques

used in evaluating advertising
effectiveness.

fa@tsla Feee! Yo arge Rty wighw
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(e) Critically assess the significant ethical
aspect of advertising in India.
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TAEGANGE SERA |

B12F0 0003 8 2500



